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Code Ocean - a reproducibility platform

A web-based interface that allows  any 
user to write  code in any 
programming language with any 
computing resources  needed.

Authors  can use Code Ocean to 
eas ily create, collaborate, publish 
and preserve their computational 
work 
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Publisher or 
repository 
platform

Plus Code 
Ocean’s 
technology

What is Code Ocean

An online code execution platform that integrates with any
scholarly platform.

— Authors can publish code+data+computing environment

— Code  Ocean’s widget will appear a t the  poin t of the  a rticle

— Users/readers can  sta rt building upon othe r published  find ings

— Users ge t the  same computational environment the  origina l 
au thor used . No se tup  and  insta lla tion  needed

— Users can  work with  a  suite of tools : Jupyte r, Code  ve rsioning, 
co llabora tion , flexib le  com puting e tc

— Or you can  export that compute capsule and work outside  of 
Code  Ocean . It’s an  Open Pla tform

— Published  Com pute  Capsules a re  m inted  with  a  DOI and a re  
open access

— Include  executab le  code+da ta  in  peer review
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Example: Embedded HTML widget
Go to widget
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https://www.cambridge.org/core/journals/behavioural-public-policy/article/contact-hypothesis-reevaluated/142C913E7FA9E121277B29E994124EC5/core-reader
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Submission systems

SC1,  EJPress, Aries

Repos itories

Dataverse, Mendeley and Gigascience

Peer Review

Nature, Cell, TDPS, Elsevier 

Platforms

Highwire

Publis her Integration

IEEE, T&F, SPIE, Cambridge

Researcher 

Ecosystem
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Standard Integrated workflow
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Peer review workflow
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Questions
Russ Zack

President and Chief Business Officer
russ@codeocean.com
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Tools from Digital 
Science

Sara  Grimme
Digita l Science

June  13th, 2019



What are we talking about 
today?• Digita l Science  Miss ion
• Altmetric Case  S tudy
• Figshare  Case  S tudy
• Indexing & Dimens ions  Badges
• Ques tions



Mission:





What are altmetrics?



What do they track?





Why are they needed?



A typical timeline of attention







GSA - Case  S tudy for Altmetric
● Cita tions  take  a  long time to accrue
● There  is  a  need for earlie r, and diffe rent, indica tors  of how research is  

be ing rece ived by the  community 
● GSA also want to be  innovative  and cutting edge  with author services
● Enter Altmetic Badges!
● The Badge  highlights  a lte rna tive  indica tors  of engagement while  waiting 

for cita tions  to s ta rt piling up
● Also gives  GSA the  ability to quickly identify where  content is  be ing met 

with a  negative  response  - to flag potentia l is sues  



Tools and 
Services



Also Top 
5 Code  
Available !



Other ways altmetrics are 
he lpful
● Unders tand (and he lp your audience  unders tand) how 

research is  be ing rece ived and inte rpre ted

● Report back to authors , editoria l boards , socie ty partners

● Measure the  success  of outreach and promotiona l activity

● Identify hot topic content and guide  future  s tra tegy

● Demonstra te innova tion and an acknowledgement of the  

wider conversa tion





Figshare is a data publishing 
pla tform
● Infras tructure  to showcase  underlying da ta  and supplementary materia l in support 

of traditiona l publica tions . 
● Data  files  a re  previewable  in the  browser and ava ilable  for download
● Every item on the  Figshare  pla tform rece ives  a  digita l object identifie r (DOI), thus  

enabling: 
○ a ttention tracking
○ cita tion tracking
○ prevention of ‘link rot’



Figshare Portal
• Showcase  your da ta  with subject or journa l-specific porta l and sub-porta ls
• Each file  is  displayed on its  own page , increas ing the  discoverability on Google*
• The SEO referra l se rvice  with back-linking will drive  new tra ffic to your s ite

*everything on Figshare  is  
indexed/marked-up for discovery in 
Google  (us ing Google ’s  recommended 
s tructured mark-up for scientific 
da tase ts ), Google  Schola r (where  
appropria te ), Da taCite , SHARE, and 
more…



• A library of your 
supplemental data objects 

• Drive traffic to your content 
via bi-directional data 
linkage

• Usage statistics (views, 
shares, downloads, and 
citations) for each file, and 
the portal

Figshare Portal



We also have preview functionality for over 1,000 file type extensions 
and counting…

With executable  records  on the  horizon… 

https://doi.org/10.6084/m9.figshare.708390.v3



Figshare Viewer
Gives  you an on pla tform experience  - don’t have  to leave  the  
journa ls  webs ite

https://doi.org/10.1371/journal.pone.0002853



●Data  needs  to be  made  ava ilable  for wider unders tanding, and 
reproducibility

● An article  from the  Royal Socie ty had a  critica l piece  of da ta  which went 
with the  research, tha t needed to be  published - Audio Files!

● The Royal Socie ty needed a  place  to house  these  files  so they could be  
eas ily viewed (or in this  case , heard)

● Enter Figshare!
● The audio files  were  put into the  cus tom branded Figshare  library
● Two months  a fte r publica tion, the  da ta  fundamenta l to the  a rticle  - audio 

clips  of orcas  imita ting human speech a long with some tabular da ta  - has  
rece ived a lmos t 125,000 views  and the  collection of da ta  has  a lready 
been cited.

Roya l Socie ty - Case  S tudy





What is Dimensions?
A Networked Research Knowledge System 

• Connects  da ta  across  the  diffe rent e lements  of research (for discovery and ana lys is ) 

• Built in collabora tion with 100+ research organiza tion deve lopment partners  worldwide  

• Bas ic publica tions  discovery vers ion free  for individua l researchers  

• Full da ta  vers ions  licensed to ins titutions , publishers , funders  and corpora te  cus tomers

• Fea tures  a  varie ty of a rticle -leve l metrics  such as :

○ Altmetrics , tota l number of of cita tions , recent cita tions , FCR, RCR



Dimensions Indexing
● Content discoverability is  enhanced via  

both the  Dimens ions  pla tform and Papers  
apps

● Content ga ins  linkages  to grants , pa tents , 
policy, and clinica l tria ls  as  it is  more  
embedded within the  Dimens ions  da ta  
ne twork

● Use of Dimens ions  Badges  a re  free  for 
indexing partners  and provide  a  va luable  
author service



Dimensions & Altmetric Badges



Questions?
Sara  Grimme

s .grimme@digita l-science .com



Grow your readership

Matt Cockerill
Director, Partnerships & Strategy
matt hew.cockerill @trendmd.com
+44 7958 440 253



8,000+
new articles
per day

Presenter
Presentation Notes
The big questions we are going to address in this session are rooted in what has become a familiar problem in scholarly publishing:  Too much content!
With over 2.5 million scholarly articles published each year – more than 8,000 each day – to have your paper discovered and read, and ultimately cited, is enormously unlikely.




Two Sides of the Problem:

How do I find the 
content that will be 
most relevant and 
useful to my work?

What can I do to 
promote discovery of 
my content?

Researchers Publishers, Authors

Presenter
Presentation Notes
t

The problem poses challenges to readers, as well as publishers.  TrendMD is primarily focused on the publisher side, specifically on the role of Marketing within scholarly publishing.
 






Content Marketing in Scholarly Publishing

(Highest)                          Cost                            (Lowest)

Email Alerts

Blogs and News

Editor-selected 
recommendations

Paid Social Media

Free Social Media

SEO

E
f
f
e
c
t
i
v
e
n
e
s
s

Presenter
Presentation Notes
Scholarly publishing increasingly resembles the larger commercial world, where content marketing  - the use of content to attract and retain customers – has become increasingly important.  In this slide, I’ve lined up some of the website features and discovery techniques mentioned in the survey versus their relative costs to the publisher.  The vertical axis measures effectiveness as higher at the top to lower at the bottom, and the horizontal axis shows higher-cost solutions on the left, and lower-cost on the right.
 
·      Starting at the top - Email alerts – TOC’s and citations – are obviously a popular and effective way to communicate with society members, subscribers, and other known users, but it’s also limiting.  The costs of growing and maintaining email lists puts this on the more expensive side of the box. 
·      At the other end of the scale, we have blogs and news articles promoting content.  The downside is that these are both costly to produce and, as the survey shows, have steadily declined in popularity.  Users seem increasingly to value the content itself over articles about the content.
·      Social Media appears here on both ends of the cost spectrum.  Costs of social media include staff time to tweet and post about articles, and optional fees for paid promotion of tweets and posts.  But how effective is social media in achieving a publisher’s goals? In 2 studies published in JAHA, the Journal of the American Heart Association, Caroline Fox found no evidence that higher Facebook and Twitter mentions actually led to more citations.
·      SEO - getting your content ranked as high as possible in search results – has led to standard practices that nearly all publishers follow.  But the fact that it is so widely practiced means it doesn’t help a specific paper or journal to rise above the crowd.  And there’s another limitation of Search: getting your article to a user who is most likely to cite it means the user has to know exactly what he’s looking for.  What if the reader doesn’t know so precisely?
·      As the survey showed, Related Articles are effective.  But having Editorial staff select the most appropriate recommendations to go with every article can be costly.  On the other hand, recommendations generated by TrendMD’s collaborative filtering technology can be implemented literally for free, and they have been shown to be more effective, as I will get to in a moment.




How do readers discover relevant 
articles on publisher websites

“Related articles remain the most popular feature of a publisher website.”
How Readers Discover Content in Scholarly Publications, Gardner & Inger, September 2018

Presenter
Presentation Notes

So it is not surprising, when users were asked what features of publisher websites they use most often, the Related Articles functionality showed consistently increasing popularity over successive surveys, while other website features, like publisher-produced news, site search, saved search, and alerting have declined.  




TrendMD article 
recommendations 
take into account
➢ What the user is

currently reading
➢ What the user has read 

in the past
➢ What other similar users 

tend to find interesting

Much higher CTR than 
semantic “similar articles”

Presenter
Presentation Notes

TrendMD is a discovery engine for scholarly research. The TrendMD article recommendation widget increases awareness of recommended research articles across its network of world-leading peer-reviewed journals, professional blogs, and publications that are read by millions of researchers and professionals every day.

TrendMD recommends editorial and sponsored content across many of the world’s most highly-trafficked scholarly sites.  Thousands of scholarly journals and research sites use TrendMD to promote their content to new audiences.  

[Click for pop-up]

Most importantly, we help people discover scholarly content they may like yet might never encounter through their usual workflows – on sites they might not usually visit, across publishers and platforms.






TrendMD is used on nearly 5,000 
scholarly websites by 300+ publishers

Publishers Integration partners

Presenter
Presentation Notes
TrendMD recommends editorial and sponsored content across many of the world’s most highly-trafficked scholarly sites.  Thousands of scholarly journals and research sites use TrendMD to promote their content to new audiences.  




A cross-publisher network

Find new readers: Grow your readership by showing 
links to your articles across top scholarly publications 
Increase page views: Increase article views 4 -6% by 

recommending additional relevant content to all visitors

Presenter
Presentation Notes
An important feature of TrendMD is that recommendations are both from a publisher’s own content and an equal number of recommendations from external sites.  A publisher’s first reaction might be, “Why would I want to present my readers with links to another publisher’s site – even to sites that I might see as competitive?”  The answer is in another innovation that TrendMD has introduced to the industry – the TrendMD Credit System.




TrendMD unique widget impressions by country

Average Monthly Impressions, Oct-Dec  2018: 700M
Country Percent

United States 48.77%
United Kingdom 7.87%
India 6.25%
Canada 5.42%
Australia 3.86%
France 3.55%
Philippines 1.49%
China 1.25%
Germany 1.06%
Malaysia 0.92%
South Africa 0.80%
Japan 0.79%
Singapore 0.70%
Pakistan 0.66%
Netherlands 0.64%
Ireland 0.63%
Republic of Korea 0.61%
New Zealand 0.61%
Brazil 0.60%
Spain 0.53%
Italy 0.52%
Indonesia 0.49%
Russia 0.48%

Presenter
Presentation Notes
TrendMD’s Reach as you can see here from recent data, enables scholarly publishers to attract new readers and authors from all across the world.




Goals and Strategies

Increase Impact Factor ➔ Promote only content from the previous 2 years
➔ Promote articles based on Most-Read, Most-

Cited, or most-mentioned in altmetric data

Launch a new site ➔ Use credits from high-traffic sites to promote 
articles from new site

Highlight a sub-discipline or conference ➔ Run campaign to promote a collection, an issue, 
or selected articles

Increase author submissions ➔ Use backlink data to target authors publishing in 
3rd-party journals

Increase institutional subscription sales ➔ Target by geographical location, by institution

Presenter
Presentation Notes
Most publishers who start using TrendMD for free move on to our paid programs, which enable additional features to shape the traffic that they get from the network to accomplish their business goals. Here are some examples.  I’m going to talk about a couple of studies that show just how effective these strategies have been.
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Impact:  TrendMD traffic increase is correlated 
with 77% increase in Mendeley saves
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Read the Full Report in the Journal Scientometrics

Presenter
Presentation Notes
Can promotion of articles through TrendMD lead to higher impact?
·      This is a study, published in the journal Scientometrics, investigating whether promotion through TrendMD could increase the likelihood of citations. 
·      In other to do this, Mendeley saves were used as an indicator of future citation.  A number of studies over the past few years have shown that Mendeley saves can be an effective proxy for measuring impact.  This makes sense - because the purpose of Mendeley is to record references that users will subsequently add to their documents.
·      The results were significant: Articles randomized to TrendMD showed a 77% increase in article saves on Mendeley relative to control.
·      Some interesting secondary effects also were revealed in the study:
o   Articles promoted through TrendMD received a 95% increase in mean total pageviews relative to control over the 4-week trial.
o   The TrendMD-promoted articles also had higher organic pageviews.
o   One possible explanation for this is that discovery of articles via TrendMD leads to individuals visiting articles randomized to TrendMD more frequently. This could include readers coming back to articles independently (e.g. saving them as bookmarks on an Internet browser and visiting it later), sharing articles with their colleagues over email, or spreading via word of mouth. 
o   Another factor that could explain this is that the presence of TrendMD links may lead to higher Search Engine Optimization (SEO) on Google (i.e. TrendMD articles ranked higher in Google Search results due to more backlinks from TrendMD recommended links) (Killoran 2013).


https://link.springer.com/article/10.1007/s11192-017-2438-3
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Reader Engagement:  TrendMD readers view more 
articles per visit than all other traffic sources
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Presenter
Presentation Notes
Also, site visitors who clicked on TrendMD links visited a greater number of pages per session than visitors referred through other channels
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Reader Engagement:  TrendMD readers have the 
lowest bounce rate of all traffic sources

Presenter
Presentation Notes
And the TrendMD articles had lower bounce rates
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Attract more authors

Presenter
Presentation Notes
Can promotion of article through TrendMD lead to increased author submissions?
·      This graph shows the results of a survey done by BioMed Central of new authors to determine what led them to submit papers.  Overwhelmingly, authors responded that the key influence was discovery of other papers published in their field by BMC




Case study: JMIR Publications uses TrendMD to drive author 
submissions 

Goal:
- JMIR Publications, is a leading eHealth publisher of 24 Open Access journals
- Ue TrendMD to drive author submissions 

Strategy: 
- JMIR Publications launched a TrendMD campaign to promote 500 articles from the Journal of Medical Internet 

Research (JMIR IF=5.175) to targeted researchers in the TrendMD Network
- Links to JMIR content were featured in TrendMD article recommendations, across a network of >4,000 journals 

such as The BMJ, Lancet, Pediatrics, and others  
- 10,000 clicks were purchased for the campaign
- As controls, JMIR launched 2 additional campaigns: Google AdWords and Facebook, with the goal of driving 

author submissions 

Results:
- TrendMD campaign resulted in 26 author submissions at a conversion rate of 0.26%
- ROI was nearly 10x
- TrendMD outperformed Google Adwords by >2x and Facebook by >5x

Presenter
Presentation Notes
·      JMIR Publications, a leading eHealth publisher of 24 Open Access journals tested whether using TrendMD to promote articles would actually lead to more submissions.  They promoted 500 articles to targeted researchers in the TrendMD network
·      They also ran similar tests using Google AdWords and Facebook
·      TrendMD outperformed Google Adwords by >2x and Facebook by >5x




Elsevier’s monthly budget resulted in over 500% ROI with Clinics 
Review Articles (The Clinics)

https://www.trendmd.com/blog/elsevier_5xroi/

https://www.trendmd.com/blog/elsevier_5xroi/


Targeting
TrendMD by default finds readers most likely to be 

interested in your content. More specific targeting is 
available under Enterprise Plans

- Country or region (Global)
- Institutional (Global)

- Target hospital networks, universities, 
colleges, organizations (via IP Registry)

- Physician targeting via NPI (North America)
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Case study: TrendMD drives HCP signups

56

Presenter
Presentation Notes
Elsevier’s Practice Update is a free publication for clinicians, but requires email signup to receive full text.  The publisher launched a campaign targeted to clinicians, with the goal of increasing signups.  Practice Update content was directed to approximately 7,500 Healthcare professionals, with 500 signing up to receive emails in the first month, a conversion rate of over 5%.




Case study : TrendMD<>Merck promotion of Nexplanon

Background
- In the sample data below, TrendMD was one

of two sources of referral for a microsite
sponsored by Merck .

Goals
- Merck’s goal was to promote the use of

Nexplanon to targeted physicians and drive
conversions which were measured as email
signups .

- The brand had a small match list of 8,464
physicians with NPI numbers .

- TrendMD initially matched to 96% of the list .

Results
- 500 clicks were purchased from TrendMD

with visitors only coming from the match list .
- The conversion rate with TrendMD was the

highest compared to all other channels
(3.71%)

- TrendMD alone succeeding in reaching over
5% of the original match list provided by
Merck .

Presenter
Presentation Notes
Here’s another example of targeted promotion in the medical profession.  Merck compared several channels, including TrendMD, to direct a targeted list of physicians to a microsite with information on a new drug. TrendMD’s conversion rate of 3.7% was the highest of all channels used.




Get in touch!
Matt Cockerill
Director, Partnerships & Strategy
matthew.cockerill@trendmd.com
+44 7958 440 253

Michaela Krog
Account Manager
michaela.krog@trendmd.com
+1 437 266 1121



About Cenveo Publisher Services

HighWire / Cenveo Publisher Services Partnership

Marion Morrow, Director Sales & Marketing, UK | June 13, 2019  | @CenveoPublisher



Transformative Publishing Solutions



Working with the world’s greatest publishers



Global reach with a personal promise

Fort Washington, PA
project management  development 
editorial  art & design 
rights & permissions  translations

Lancaster, PA
journal management 
editorial

Columbia, MD
book project management  development 
editorial  journal management  editorial

Richmond, VA
technology management 
R&D  technology support

Noida
full service book production 
rights & permissions

Mumbai

e-learning  instructional design 
art  eBooks  translations 
scanning, digitization, conversion 
technical support

Bengaluru
journal management 
editorial  production

Chennai
journal management  editorial 
production  art  technology support

London
project management 
editorial



Journal Services
Publishing solutions 
built on technology
and editorial expertise

Specializations:

• Subject matter experts
• Speed to publication
• XML—NIMAS, JATS, 

DocBook, BITS
• 508 Compliance
• Workflow optimization
• Automated 

composition

The Publisher's 
Office

Peer Review 
Management

Editorial 
Management

Production 
Management

Art and Design

Composition

Author Services

Content Works



Technology Platform: Smart Suite

 Mission control center
 Track all content transactions
 Automated movement of 

content
 Status overviews
 Drill-down reporting

Smart Track
 Pre-edit system
 AI and NLP
 Contextualized editing
 Content clean-up
 Automated XML creation

Smart Edit

 Automated proof creation
 Browser-based edits
 Maintain back-end XML
 PDF quick view

Smart Proof
 Automated composition
 InDesign-based pages
 3B2-based pages

Smart Compose

Achieve accelerated workflows and ensure editorial quality 



Magazine Services
Full service editorial and production

 layout design
 composition
 template 

creation

Page Design

 print
 digital editions
 fulfillment

Delivery

 photo research
 art rendering
 color corrections

Cover Design

 print
 digital editions
 fulfillment

Ad Management

B2B, B2C, Associations, Societies

A range of creative services for print 
and digital production of magazines 
and newsletters for weekly, monthly, 
and quarterly publications. 

Presenter
Presentation Notes
We work with art directors and editors through every step in the publication life cycle. Cenveo provides high-end project management services onshore and offshore. 




Book Services
Solutions built on technology and editorial expertise

Project Management

Content Development

Editorial Management

Production Management

Creative Art & Design 

Composition

Indexing

Online 

Presenter
Presentation Notes
We work with art directors and editors through every step in the publication life cycle. Cenveo provides high-end project management services onshore and offshore. 




Multi-device 
Learning Solutions
Complete courseware for 
varying target audiences and 
domains

Microlearning
Animation and video-based 
concepts with narrative 
explanations

Gamification
Game designs based on 
grade level curriculum goals

Simulations
Learning simulations that 
instruct and adapt to individual 
experience

Mobile Content
Mobile app content 

produced for iOS and 
Android

eBooks
Production and delivery

Accessibility
Standards compliance 
(Section 508, WCAG, EPUB
Accessibility, and other 
industry and non-industry 
standards)

Platforms
LMS and SIS platform 
integration, development, 
and testing

Cenveo Learning



Partnership with HighWire



Partnership with HighWire
• A joint focus on a flexible platform, providing a user 

experience that reflects the highest quality content 
and improving discoverability 

• One-stop workflow solutions, from article submission 
(peer review) to digital delivery (online hosting)

• Publishers working with both organizations will have 
access to a single project management team 

• Strategic alignment across product development, 
supplier events, industry meetings, user groups, etc.

• Optimized pricing across peer review (BenchPress), 
editorial & production solutions, and online hosting

• More seamless technical integrations between 
Cenveo/HighWire/publishers



Thank you!
Marion Morrow,  Director, Sales & Marketing

Cenveo Publisher Services (UK & Europe)

marion.morrow@cenveo.com

@CenveoPublisher



TheIPregistry.org
– hassle free IP address updating for access authentication

IP-intrusion.org
– exposing cyber-crime and sharing information

Due Diligence Bureau
– fulfil your legal obligations and demonstrate compliance
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Andrew Pitts, CEO, PSI Ltd
PSI is a known and trusted 3rd party partner company 
within the publishing industry. PSI enables publishers, 
libraries and membership societies to work together, 
securely and confidentially, towards common goals of 
facilitating legitimate access to scholarly content, 
eradicating the misuse of IP addresses, and 
combating cybercrime.

72



Are you confident that you are using the right 
IP addresses to provide access for your 
customers? (N.B. Historically 58% of the IP 
addresses held by publishers are incorrect!)

Would you like to know which potential customers 
already subscribe to similar content from other 
publishers and which are trying to access your 
content but being turned away?

73



• Verified users currently maintaining the 
organisation profiles for over 1000 different 
content subscribing organisations

• These subscribing organisations come from 178 
different countries

• On average theIPregistry.org receives around 800 
IP updates every month

• Approx. 20% of the IP updates we receive directly 
from publishers require some form of moderation 
due to errors in the data

TheIPregistry.org – Update
TheIPregistry.org is the only 

registry that checks and 
verifies IP addresses to 

eliminate the errors that 
commonly occur

• TheIPregistry.org now holds pre-populated 
profiles for over 72,000 content subscribing 
organisations worldwide

• There are over 1.5 billion verified IP addresses 
stored in the IP registry
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Example
The example below shows an IP range provided 
to the IP registry by a publisher allowing libraries 
to register their own IPs directly to the 
authentication system.
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Exposing cyber-crime and sharing information across the academic research community
PSI IP Intrusion Service Database

The story so far
January 2017 - Request for Proposals 
circulated by AAP (Association of 
American Publishers)
April 2017 – PSI’s proposal 
submitted to AAP 
July 2017 – PSI asked to move 
ahead with project by AAP
January 2018 – Launch of IP-intrusion.org 
June 2018 – ALPSP Awards for Innovation 
in Publishing 2018 shortlist announced to 
include IP-intrusion.org
January 2019 – Success story at UCL 
London following pilot library release
February 2019 – Blocklist made available 
to all libraries for FREE via theIPregistry.org. 
60 downloads by 50 different content 
subscribing organisations so far…
April 2019 – Publisher reports reduction in 
number of intrusions following introduction 
of new EZproxy security feature that calls out 
to PSI blocklist for validation

Publishers using IP-intrusion.org:
 AAAS  ACS  ACSESS  AMA 

AWS  APS  ASME  ASTM  Elsevier 
 IEEE Microbiology Society  OCLC 
 Royal Society  SAE International 

SPIE  Taylor & Francis 
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PSI Due Diligence Bureau

The service offers peace of 
mind, allowing publishers to 
demonstrate compliance and 

protect their reputation

History of DDB
July 2011 - Macmillan Publishers fined £11 million “in 
recognition of sums it received which were generated 
through unlawful conduct”.
July 2012 – OUP agrees to pay £1,895,435 in relation to 
“unlawful conduct related to subsidiaries”.
October 2014 – International Association of Scientific, 
Medical and Technical Publishers (STM) releases Principles 
and Policies for Publishers and Subscription Agents –
Compliance with Anti-Corruption Programme.
October 2014 – STM recommends PSI’s Due Diligence 
Bureau “as part of a voluntary compliance mechanism for 
members”. 
Spring 2015 – Launch of DDB
Spring 2018 – DDB celebrates 3 year anniversary and adds 
new service features, including training video, at request of 
publishers.
Spring 2019 – Publishers using DDB report passing 
auditors’ proof of compliance checks with flying colours.

With DDB publishers can demonstrate compliance
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For further information please contact:
info@PSIregistry.org

Other PSI products available include:

 PSI Gap Analysis Tool – access a databank of customers 
subscribing to the content of over 150 STM publishers

 PSI OA Metrics Generator – generating COUNTER 
compliant, open access usage metrics for OA publishers 
and university repositories

 PSI LogFileLeads – the log file analysis sales tool
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